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Workation Thailand
Working while Travelling.

Hearts-to-Hearts to support Thailand.

The Ministry of Tourism and Sports and Tourism
Authority of Thailand (TAT) have created a travel stimulus
project called "Workation Thailand" under the TAT
Creative Entrepreneurs Project to enhance the quality
of tourism products and services of entrepreneurs while
promoting Thailand as a quality tourist destination.
To stimulate the domestic market in the form of Force Move
Tourism, this project aims to communicate the concept of
"Working Outing & Meeting from Somewhere" to show
that anywhere in Thailand can be wonderful work
places, even for meetings or seminars. Organizations
and agencies have the freedom to transform any place
in Thailand into a workplace to meet, chat, socialize and
hold meetings in a different atmosphere by inviting
listed companies, organizations and travel agencies
through 5 types of tourism routes: CSR Outing, to work in
a healthier, rewarding society and protect the environment;
Special Interest, for traveling with a special interest
of your choice. Learn while working and build
teamwork skills; Community, the engagement of
personnel in the organization with local communities;
Luxury & Gastronomy, for community-based
tourism activities, and to meet and discuss meetings
on exclusive yachts; and finally, Special Deal,

a special deal for Workation Thailand, offering a very
special discount along with other privileges.

For agencies that unite to help the nation, helping
entrepreneurs survive will be incentivized with
prizes, certificates and plaques from Prime Minister
Prayut Chan-o-cha through the collection of points called
"Survival Points" accrued by helping entrepreneurs survive.
It is divided into different levels: A bronze certificate will
be awarded for those who spend 500,000 baht or who
have 5,000 reward points; silver certificates for spending
1,250,000 baht or 12,500 reward points, and gold certificates
for spending 2,000,000 baht or 20,000 reward points.
For those who spend the most, or who have the highest
reward points, a legendary certificate will be awarded.
Various other rewards will be given to organizations and
entities who have purchased packages in the program.

For registration, please go to workationthailand.com
and who are interested in buying the package, contact
the official Line : @workationthailand For service
providers, such as hotels or any kind of services involved in
the journey, please request further information at
the Official Line : @workationagency
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On the occasion into 4th year of work, The Thailanders got
many good opportunities to participate in good work alongside
Thailand top people in the projects to help promote tourism of
Thailand after Covid break for the 2 projects “The Thailanders
Culture Journey” including our support to airlines, hotels and tour
guides. We also had important work to continue the important
project “Thai Treasures” together with Ministry of Culture, Tourism
of Thailand, and Siam Piwat in order to bring outstanding Thal
fabrics communities from provinces to exhibit and sale at the
most prime location, with Beauty Gems to show expertise of
Thailand gemology designers. 2020 is another valuable year in
work that The Thailanders had delivered supports to important
work for all Thai communities in Thai Treasures. Next year, The
Thailanders plans for good work with nice journeys to realize
advantages in work for all areas of companions and be a part of
nice success of Thais and Thailand.
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Thai Treasures

Thai Treasures 2020

By Arisa Jarupaibul Photos Boripat Srisopha and Ashish Pradhan

The Ministry of Culture, together with
the Tourism Authority of Thailand,
Beauty Gems Co., Ltd. and Siam
Paragon Shopping Center jointly
organized an event, "Thai Treasures",
between November 27 and December
1,2020 at Paragon Park, Siam Paragon

Shopping Center to honor Queen
Sirikit Queen Royal Princess Maha
Chakri Sirindhorn on the auspicious
occasion of her 88th Birthday on 12
August 2020. This event displayed
eternal gratitude that his highness
supports and encourages Thai

people to see the value of Thai
fabrics, which is a part of our national
identity, as well as Thai jewels and
land conservation, continuing and
preserving the wisdom and heritage
of Thai people and to advance to the
international level.

The Minister of Culture, Mr. Itthiphon
Khunpluem, honored the eventin the
role of chairman of the ceremony.
Interesting activities included walking
fashion shows featuring creations
from young designers which used

unique Thai fabrics with a variety
of fibers. Led by Tawan Jiratchaya
Ketkong, winner of Asia's Next Top
Model Cycle 4, jewelry was displayed
from Beauty Gems, Company Limited,
a Thai gemstone company, that
showcased world-class quality worth
several hundred million baht. Join the
reception and listen to the singing
performance by the legendary
Rudklao Amratisha.

Throughout "Thai Treasures", there
will be many other activities, such




as a discussion on Thai fabrics
by a specialist in ancient fabrics.
Contemporary fashion designers who
have advanced to the international
level will hold demonstration activities
of fabric work by local craftsmen that
the whole family can participate in,
such as making batik, promoting
the ideas of "Thai Tiew Thai”", the
idea of a moral community and a
network of cultural entrepreneurs
from 4 regions and more than 20
communities, including weaving,
traditional embroidery,and Sukhothai
silverware, giving these communities
the opportunity to disseminate
the heritage of local wisdom and
generate income for the economy.
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*Some features in this image may differ from the actual car sold.

The shape of success.

Redefine luxury with the S-Class with 3™ Generation of EQ Power. Its sophisticated exterior is sure to command attention. Inside,
you will be welcomed by its elegant cabin designed to make every journey more delightful. The ENERGIZING comfort control offers
a range of programs that can help rejuvenate, revitalize or relax you in body and spirit. Experience the S-Class, a premium car
that reflects your leadership style, at an authorized Mercedes-Benz dealership nationwide.

Discover more
www.mercedes-benz.co.th/S-Class

Mercedes-Benz
The best or nothing. -

For details, see your nearest authorized Mercedes-Benz dealer:

Bangkok Metropolitan Region ¢ ATTA Autohaus Tel. 0-2045-9999 « Benz BKK Group Tel. 0-2745-2222 « Benz BKK Vipawadee Tel. 0-2930-1881-99 ¢ Benz Praram 3 Tel. 0-2491-8899
* Benz Rajchakru Tel. 0-2617-1212 * Benz Talingchan Tel. 0-2880-7180-9 * Bhanthavee Auto Master Tel. 0-2542-1514 ¢ BKK Autohaus Kanchanapisek Tel. 0-2764-4999 * Keng Hong Thong
Tel. 0-2059-8888 * MB Ramintra Tel. 0-2509-8999 * Metro Autohaus Tel. 0-2119-1000 * Primus Autohaus Tel. 0-2095-5555 e Star Flag Tel. 0-2248-6699 ¢ Suanluang Autohaus Tel. 0-2322-5999
* Thonburi Phanich, Lumpini Branch Tel. 0-2286-7356 ¢ Thonburi Phanich, Ngam Wong Wan Branch Tel. 0-2954-0200 * Thonburi Phanich, Rachadamnoen Branch Tel. 0-2622-3000
* Thonglor Group Tel. 0-2714-8888  TTC Motor Tel. 0-2322-2222 «Central Region * Benz Petcharat Tel. 0-3428-4381-4 » Benz Petra Tel. 0-2979-6888-94 Western Region
* TST Mercedes-Benz Tel. 0-3221-0628-9 Northern Region * Charoen Motor Benz Tel. 0-5322-0951-2 ¢ Charoen Motor Chiang Rai Tel. 0-56372-7123 ¢ Phitsanulok Namthong Tel. 0-5533-8919
North Eastern Region ¢ Autopolis Tel. 0-4334-4333 ¢ Benz Udonthani Tel. 0-4224-4979 » MB Korat Autohaus Tel. 0-4422-2777-9 « TTC Motor Ubon Ratchathani Tel. 0-4547-5222
Eastern Region ¢ Chantaburi JP Motor Tel. 0-3941-8888 « Chitchai Chonburi Tel. 0-3876-4121-4 ¢ MB Pattaya Autohaus Tel. 0-3822-1759-61 Southern Region ¢ Benz Phuket Tel. 0-7637-3261-2
* Premage Automobile Tel. 0-7730-0073-6 * Sanguan Wattana Enterprise Tel. 0-7422-0211-3 * TST HUAHIN Tel. 0-3252-0200-2



